
  



Introduction 
 

We all know by now that content is here to stay. 
 

If you’re going to build a successful online business that is sustainable in the long-term, 

you must have a system for consistently creating and publishing helpful content for your 
audience. 

 
Having worked 1-on-1 with more than 50 online business owners, one common problem 

that I see over & over again is that most people struggle with content creation ideas. 

 
Here are the 5 main ways clients have expressed this issue: 

 
1. Thinking of creating content makes my mind go blank. 

2. I literally freak out in front of the camera and don’t know what to say. 

3. Staring at a blank doc scares me. I don’t know what to write & how to start. 
4. I’m an expert in my field; but I need content ideas to help me engage with the 

audience without teaching too much. 
5. How can I post on all these platforms like YouTube, Facebook, Instagram, 

Twitter, etc. without running crazy or getting overwhelmed? 

 
The essence of this e-book is to help you solve these problems once and for all. Not just 

for 1 week or 1 month; but for as long as your business is around. 
 

What I’ve done in this ebook is identify the 17 core sources of content; and then break 

them down into smaller sections that can be used and reused multiple times over. 
 

Let’s get right into it. 
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Chapter 1 
First, here are the 17 sources: 
 

1. Your customers/clients 

2. Your process, passion, and experience 
3. Your services 

4. Your typical client results 
5. Your competitors 

6. Your industry 

7. Your philosophy 
8. Content you’re consuming 

9. Stories from real-life events 
10.Google 

11.Amazon 

12.YouTube 
13.Facebook 

14.Reddit 
15.Twitter 

16.Quora 

17.Your existing content 
 

I call these “sources” because you can generate several questions from each of them. 
For example: There are literally thousands of questions being asked on Quora every 

single day. 

 
If you decide to write a blog post or make a video to answer all Quora questions related 

to your field, you’ll never run out of content ideas. 
 

 

 



 
Chapter 2 
Next, let’s break down each source 
 

1. Your customers/clients:  Your clients are a big source of real-life content. Here 

are several ways you can leverage your client relationships to generate unlimited 
content ideas for your blog or YouTube channel. 

 
a. Questions: What questions are they asking you? You can write a short 

article or make a quick video for each question you get from your clients. 

For example: This ebook you’re reading is a result of the countless times 
clients have asked me about content ideas. 

 
b. Problems:  What problems do you help your clients solve? Each problem 

area can be its own content category. For example: As a Relationship 

Coach, you might help people with communication, intimacy, trust, etc. 
Each of them can form a whole world of unlimited content for you. 

 
c. Transformation: What transformation do you help them experience? 

What’s their situation before they start working with you, and what 

changes do they experience as a result of your work together? Each stage 
of their transformation can become a content topic or category. 

 
d. Prep work: What should a prospective client know in order to work with 

you? Are there specific skills or mindsets they need to develop before 

they’re ready to tackle the deeper stuff they came for? Each of them can 
form a content topic for you to explore. 

 
e. Case studies:  Share some examples or case studies from 

previous/current client experiences. (of course, don’t give out your client 

names & personal details). Human beings love stories, that’s how we 



connect. The more stories you’re able to tell in your content, the more you 
win. 

 
f. Ask your clients:  You can simply ask your clients what they’re currently 

working on or would like to learn about; and then share that as content. 

You can even poll your wider audience on social media or email list. 
 

g. Audience feedback:  Read through the comments/questions on your blog 
and social media, and use them as content ideas. Every comment that 

requires a detailed answer is automatically a blog post or video for you to 

make. 
 

h. Client sessions: Be quick to share your lessons & aha moments from 
client sessions. Each time a client has a breakthrough or expresses a fear 

in your private 1-1 session, that’s content for you. After addressing their 

questions in that private environment, go ahead and make a video to 
teach the wider public. It’ll definitely help someone else because your 

client is not the only one going through that kind of situation. 
 

i. Typical client results: Talking about your client results is a very powerful 

piece of content. You can share details of how you help them achieve that 
result and what impact that has on their lives. You can also create content 

about the limitations holding them back from achieving those results in the 
first place. 

 

2. Your process, passion, and experience 
a. Your Why: Why do you do what you do? What makes you passionate 

about the work? And how did you start doing this kind of work (i.e. what 
led to it & why the interest?) 

 



b. Process:  How do you work & what’s your approach? What’s the typical 
process a client goes through when working with you? For example: They 

come to you with “X” situation, you do “Y” for them, and they achieve “Z” 
results and outcomes. 

 

c. Unique: What is special or different about your work? Even though you 
might be using a well-known & commonly-used modality, what’s your 

unique take on it that makes clients want to work with you? 
 

d. Your story:  Tell your story in a personal way (without necessarily giving 

out your private details if you don’t feel safe with that). See an example 
here . 
 

e. Mistakes:  What are some mistakes you made in the past that you’d like 

your readers & clients to avoid? Share these mistakes as content using 

blog posts or videos, you might just be saving someone from acute pain, 
heartache, and trauma. 

 
f. Benefits:  In addition to the direct results your clients come to you for, 

what other benefits do people get by working with you? 

 
For example:  Let’s say you’re a relationship coach who helps ladies who 

wish to save their homes from divorce. However, apart from that obvious 
outcome of avoiding divorce, perhaps you teach them better 

communication skills, or better boundaries, or patience, respect, emotional 

intelligence, etc. You can write about all of these things as your content. 
 

g. Your philosophy: What do you believe about your work? 
 

https://www.jacehr.com/about/


h. Content expansion: Expand a short list by going into greater detail with 
each of them. For example: I could take each of the bullet points in this 

ebook and expand them into a video or written blog post. 
 

 

3. Your services 
a. Create how-to guides 

b.  
 

4. Your competitors (niche mates) 
a. Tap into the popular: Research people in your niche and see what you 

find. For example: What are they talking about? Can you write similar 

content but include your own ideas and unique perspectives? 
 

b. Fill the gaps: What are those things they’re not talking about? What 

topics are they not covering? You can be the one to fill that gap and teach 
your audience something different from others in your niche. 

 
c. Check comments on other blogs: Looking at comments on your 

competitors’ blog posts can be a great way of getting content ideas. It’s 

always important to get input from people outside your circle; so that you 
have a broad view of what people are discussing in your industry. 

 
d. Disagree:  When you look at people in your niche, what methods do they 

adopt that you don’t agree with, or have a different view about? How about 

you create an article that questions their stance, and makes a case for 
your position? See an example from George Kao . 

 
5. Your industry 

a. What’s going on in the industry -- any new developments to talk about? 

b. Share some facts and statistics about your work. 

https://www.georgekao.com/blog/complexfunnels


c. Give your thoughts on an industry research or survey. 
d. Identify common pitfalls people make in your industry, and write an article 

to help people avoid them 
e. Identify the bad practices carried out by other people in your niche; and 

say why you don’t agree with them. Tell us your own position. 

 
6. Content you’re consuming 

a. Books & articles you read 
b. Courses you’re taking (or have taken in the past) 

c. Videos you watched 

d. Podcasts you’re listening to 
e. *** Each time you consume content in books, courses, videos, etc. you 

have an opportunity to share what you’re learning. Take a moment to 
reflect on what you’re consuming and identify parts of it that can be shared 

with your audience. 

 
7. Stories from real-life events 

 
8. Google 

a. Google Autosuggest 

b. “People also search” section 
c. Keywords everywhere 

d. Related searches 
 

9. Amazon 
a. Bestseller lists 
b. Reviews section of books: Read the reviews written by people who have 

read the books. What are they happy with? What complaints do they 
have? What questions are they still asking? Each of these things are 

content ideas for you. 

c. Amazon autosuggest 



 
10.YouTube 

a. YouTube autosuggest 
b. Related videos 

c. YouTube video comment section 

 
11.Reddit 

a. Subreddits 
b. Questions people ask 

c. Analysing Ideas people submit 

 
12.Twitter 

a. Popular and trending hashtags related to your work 
 

13.Quora 
a. Questions people are asking 
b. Answers given by others 

 
14.Facebook 

a. Regular newsfeed 

b. Groups, questions people ask 
c. Ads you see 

 
15.Your existing content 

a. Updating old content to reflect current changes in your philosophy or 

recent life events 
b. Repurposing from one content format to the other (E.g. written to video; 

video to podcast, etc.) 
c. Re-distribution 

d. Productization (converting deeper aspects of your free content into a paid 

offer such as an e-book, course, or program). 



 
16.Bonus: Instagram (hashtags, newsfeed, etc.) 

17.Bonus: Pinterest (images, search terms, etc.) 
 

 

Chapter 3 
More Tools for unlimited topic ideas 

 
https://keywordtool.io/ 

www.answerthepublic.com 

www.udemy.com 
www.clickbank.com 

Google Keyword Planner 
 

 

Chapter 4 
Create a content hitlist 
 
A content hitlist is simply a collection of blog post (or video) topic ideas that you are 

going to work on over a long period of time. 

 
It’s the process of using a simple spreadsheet to organize your content. 

 
Basically, the goal is to ensure that whenever you sit down to write or get ready to 

record a video, you know exactly what you’re going to talk about because you’ve 

already done your research. 
 

*** Watch this short video to see how it works. 
 

 

 

https://keywordtool.io/
http://www.answerthepublic.com/
http://www.udemy.com/
http://www.clickbank.com/
https://ads.google.com/home/tools/keyword-planner/


 
Chapter 5: About the author 
 
My name is Captain Orjiugo and my website is www.jacehr.com 

 

I help self-employed professionals such as coaches and consultants to promote & 
market their practice to reach a wider audience. 

 
My goal is to help them build an online business that fulfills them on all levels — without 

using marketing tactics that make them feel bad. 

 
By being “fulfilling on all levels” — I mean that the work in itself fulfills you as a person, it 

changes your clients’ lives, and yet it provides an amazing income for you & your family. 
 

That’s the perfect combination of personal enjoyment, client impact and sustainable 

income. 
 

To learn more about me, go here. https://www.jacehr.com/about/ 
  

http://www.jacehr.com/
https://www.jacehr.com/about/


We all know by now that content marketing is here to stay. 
Yet, several of us struggle with “What should I be posting?” 

This tiny ebook gives you access to unlimited content ideas. 
What I’ve done in this ebook is identify the 17 core sources of content; and then break 

them down into smaller sections that can be used and reused multiple times over. 

 
 


